As tourism goes, so goes Hawai‘i

Aloha, HLTA Members:
We’re all in this together.
When I adopted that theme a few years ago, I had
several goals in mind: to reaffirm the commitment of
our Hawai‘i Lodging & Tourism Association members to
our missions of advocacy, education, and philanthropy
… to reinforce the notion that the visitor industry is the
heart of the local economy and touches so many lives …
and to convey the message that as tourism goes,
so goes Hawai‘i.
Our 192nd General Membership Meeting finds us in
an enviable position. Never before have the industry’s
constituencies collaborated so closely or so effectively as
we are now, all working together to strengthen tourism
and serve our community.
In particular, we’re enjoying a very productive
partnership with the Hawai‘i Tourism Authority, under
the leadership of industry veteran and President and
CEO Chris Tatum, in which we’ve developed community
benefits programs by sports organizations receiving
tourism tax funding, directed matching funds to
homelessness service providers, awarded scholarships
for future generations of local industry leaders, and
more. In the process, we’ve also coordinated closely with
the Hawai‘i Visitors and Convention Bureau.
We’re collaborating with the Honolulu Police
Department, Armed Forces, Prosecutor’s Office,
Hawai‘i Hotel & Visitor Industry Security Association,
Waikiki Improvement Association, Waikiki Business
Improvement District, Waikiki Neighborhood Board,
Visitor Aloha Society of Hawai‘i, Retail Merchants
Association, and other stakeholders to ensure the safety
of visitors and residents in tourism districts. We’ve
organized forums for public office-seekers to share
their perspectives on our number-one industry.
This year, the HLTA, Hawai‘i Restaurant Association,
and Star Events jointly introduced the Hawai‘i Hotel &
Restaurant Show to showcase goods and services geared
for the hospitality sector and for the second year in a
row we co-sponsored with aio Media another tourism
awards event to recognize the “best of the best” in
our industry.
Finally, in our largest endeavor of the year, HLTA
members worked with local charities—nearly 350 across
the state—and thousands of volunteers, to raise a record
$2.66 million through our signature Visitor Industry
Charity Walk.
We are, indeed, all in this together.
But there’s more work to be done.
We must grow our HLTA membership. We count nearly
700 strong among us, but there are so many other
tourism-centric enterprises and individuals who should
be in our ranks: suppliers of goods and services, airline
and ground transportation companies, travel agencies,
visitor attractions, building contractors, retailers, and
other businesses, entities, and individuals involved in,
and dependent on, tourism. Increasing our membership
will be a major priority in the coming months.
We will expand our public education and outreach.
There are growing concerns, among elected officials and
the general public, about the impact and sustainability
of tourism. As industry representatives, it behooves us
to address these issues by informing the community
of the importance of tourism and the innumerable
contributions the industry makes to the betterment of
our society.
We must exercise leadership and involvement in public
policy decision-making. It’s not enough to sign a petition
or submit testimony for a public hearing. For several
years, with the backing of the HLTA Board of Directors,
I’ve been encouraging our members to assume a more
visible role in government and politics. We’ve endorsed
candidates, held meet-the-candidate forums and mixers,
sponsored Tourism Day at the State Capitol, actively
lobbied for and against legislation, and aggressively
advocated on behalf of the hospitality industry.
But we need to do much more. If we are to effectively
represent our membership in shaping public policy,
we must increase our political action coffers through
donations, endorse and back candidates, and take the
lead in public communication and outreach. If there is
any major goal, any immediate need for HLTA, it is for
the greater involvement of our members in government
affairs so we can have a say in the direction of our
industry and our state.
We will face new challenges in the coming months, to
be sure. Many issues are emerging—managing tourism,
global and domestic economic uncertainty, and more
raids on the industry for tax revenue, among them. But
I’m confident we will meet these challenges head-on,
with commitment, strength, and the confidence that we
are all in this together.

Mufi Hannemann
President & CEO

Aloha!

Aloha HLTA Members,
It is a distinct honor to
once again be appointed
chairperson of the Hawai‘i
Lodging & Tourism Association,
I also had this honor in 2008–2009.
I would like to express my sincere thanks to
Mufi Hannemann, President & CEO, and the Board
of Directors of HLTA for appointing me to this role.
I am very proud to be part of an association that
truly makes a difference in the State of Hawai‘i.
In my first opportunity as chairperson, my goal
was to improve communication and to educate
others about the impact of the visitor industry in
Hawai‘i. We certainly have come a long way over
the years and we will continue to find ways to
communicate and educate.
This next year, I see our association being
involved in managing tourism. We are lucky to
be one of the most popular destinations in the
world and now is the time to work closely with
our members, colleagues, employees, customers,
politicians and general public on how we can
continue to make Hawai‘i the best place to live,
work and visit on this planet.
I look forward to working with our nearly 700
members, representing 50,000 hotel rooms and
40,000 lodging workers. Together we will uphold
our mission to provide education, advocacy and
philanthropy on behalf of the hospitality industry.
Our mission will also be focused on ensuring
Hawaiian cultural values are well represented in our
mission to make a difference in the lives of those
we impact on a daily basis.
My call to action this year will be for our
members to get involved. Join a committee,
participate in our functions and get to know each
other. Together is better!
With warm aloha,
MICHAEL JOKOVICH
Area Vice President, Hyatt Hotels Hawaii
General Manager, Andaz Maui at Wailea

On behalf of Oahu
Publications Inc. and the
Honolulu Star-Advertiser,
welcome to the Hawai’i
Lodging and Tourism Association’s 192nd General
Membership Meeting at the new Westin Hapuna
Beach Resort.
Thank you HLTA for organizing and executing
this annual event. Oahu Publications values the
partnerships with HLTA and supports its mission
to “keep the visitor industry strong and healthy,
contribute to the welfare of our community,
and preserve all that is special about Hawai’i
and its people.”
In addition to the Honolulu Star-Advertiser,
Oahu Publications is proud of its many publications
that focus on the visitor industry—Hawaii.com
and magazines such as Hawai’i Pacific Journey,
101 Things to Do, and Drive, the official magazine
for Alamo, National, & Enterprise Rent-A-Car in
Hawai’i. We strive to keep local residents and
tourists alike informed with quality news and
content about Hawai’i and all it has to offer.
Thank you to this year’s hotel host, The
Westin Hapuna Beach Resort, an impressive
and contemporary resort along the Kohala Coast
shoreline. During your stay enjoy all the resort has
to offer, including the Hapuna Golf Course designed
by the legendary Arnold Palmer. We wish all of
you a successful meeting and an enjoyable stay on
Hawai’i Island.
Mahalo,
DENNIS FRANCIS
Publisher, Honolulu Star-Advertiser
President, Oahu Publications, Inc.

Aloha, Hawai‘i Lodging & Tourism Association Members and Guests!

Hawai‘i Lodging & Tourism Association staff, from left: Jared Higashi, Senior Director of Government & Community
Affairs; Edgar Palafox, Senior Director of Operations; Jessica Caires, Director of Fiscal Services; Ashley Yonamine,
Director of Membership & Special Projects; Mufi Hannemann, President & CEO; Lynette Stoeck, Receptionist;
Geraldine Ilan, Student Intern; and Jared Ellis, Director of Communications.

About the HLTA
The Hawai‘i Lodging & Tourism Association is a non-profit, statewide
trade organization of lodging properties, lodging owners and
management companies, suppliers, and related firms and individuals.
It was founded in 1947 and is the state’s largest private sector tourism
organization. Today, HLTA consists of nearly 700 members representing
the state’s leading industry, 170 of which are lodging properties with over
50,000 rooms.
Hawai‘i Lodging & Tourism Association
2270 Kalakaua Avenue, Suite 1702 | Honolulu, Hawai‘i 96815
hawaiilodging.org | 808-923-0407
info@hawaiilodging.org
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On behalf of our entire ohana here at Mauna Kea Resort e komo mai, welcome to the
new Westin Hapuna Beach Resort. We are thrilled to be your host for this year’s GMM
conference. This year we celebrate Hapuna’s 25th anniversary and our one year birthday
as a Westin Resort and Spa.
Mauna Kea Resort was the first planned luxury resort destination here on the Island of Hawai‘i and the
Westin Hapuna Beach Resort’s older sibling Mauna Kea Beach Hotel has been welcoming generations of
guests to the Kohala coast for nearly 55 years. Our resort is home to two of the island’s favorite beaches,
two fun and challenging golf courses and a rich legacy of dedicated team members sharing their aloha with
visitors and kama’aina.
We are blessed to call “The Big Island” our home and hope you have time during this trip to explore the
diversity and beauty here in our resort and across this expansive island.
Mahalo for all that you do for our visitor industry and for taking time to spend a few days with us.
Enjoy the conference!
Sincerely,
CRAIG ANDERSON
General Manager & Vice President of Operations
Mauna Kea Resort

Leadership & Advocacy

T

he Hawai‘i Lodging & Tourism Association
represents our membership and the hospitality
industry, serving as an advocate before government,
conducting political action and public outreach
and communication, and collaborating with other
organizations sharing our interests and objectives.
Political Action. One of our priorities in the coming year is intensifying

our political activities to enable us to influence public policy and the decisions
that affect the hospitality industry. Last year, the HLTA endorsed candidates
for state and county offices, held mixers to give members an opportunity
to meet the endorsed candidates, and sponsored candidate forums in
cooperation with other business and civic groups. We plan to do likewise in
2020 and, with greater member participation, complement these activities
with expanded support for candidates who share our belief in the importance
of the hospitality industry to Hawai‘i’s future.

Managing Tourism. With arrivals poised to set another record, there
have been outcries over the impact of tourism, complaints the industry
doesn’t do enough for the community, that overseas owners are not
committed to Hawai‘i’s long-term future.
It’s undeniable that tourism is vital: for jobs, for billions of dollars in
spending and tax revenues, for investment and construction. It’s also
undeniable that tourism is a victim of its own success.
We must manage tourism better, seeking quality over quantity. The
hospitality industry must be proactive in demonstrating how it has been good
for Hawai‘i and insisting on having a prominent role in any decision-making
on tourism’s future. We are encouraging government to establish and revise
tourism strategic plans to remedy problems and support sustainability.
Despite many well-intentioned efforts to diversify our economy, it
remains that tourism is our core competence. It’s what we do well and do
best. Rather than diversifying beyond tourism, we need to diversify within
tourism. We must take what we’re noted for and what local people and
visitors alike appreciate about us: our culture, lifestyle, natural beauty,
and pristine environment. Not only is Hawai‘i a vacation destination, it’s a
wonderful place to do business and invest in, and a place that prides itself on
the spirit of aloha.
If we do that, then we can use tourism as an opportunity to strengthen
our appeal and advantages in health, education, sports and recreation, arts
and culture, and agriculture and the culinary arts, which will help us in
diversifying, creating quality jobs, and ultimately generating a sustainable
tourism industry and island home.
Transient Vacation Rentals. After several years of unsuccessful
attempts to secure TVR legislation at the Legislature, we redirected our
efforts to the county councils. With the Honolulu City Council’s passage
this summer of a comprehensive ordinance regulating these illegal, taxavoiding, community-disrupting operations, all counties now have some form
of prohibition on these activities. HLTA members were front-and-center in
testifying before the councils and Legislature to seek fairness and openness
between the traditional accommodations and the short-term online rentals,
and their hard work was rewarded with these decisions.

Property Tax Hike. The hotel industry did not fare as well when
the City administration pushed through a property tax hike for hotels and
resorts, the only business category to be singled out for an increase. Hoteliers
were very vocal in opposing the proposal and convinced four of the nine
Councilmembers to vote against the measure. It ultimately passed by a onevote margin, reaffirming the need for the HLTA to take a much stronger role
in supporting candidates who understand business.
Partnerships. Cooperation with other business and trade organizations
has created strength in numbers for the HLTA. We collaborated with other
groups on the Visitor Public Safety Conference, the candidate forums, and
many of our philanthropic activities.
One in particular—the new leadership at the Hawai‘i Tourism Authority—
has brought an important change to the industry, specifically in the enhanced
public-private partnerships between the HTA and HLTA.
HTA funded the LPGA’s LOTTE Championship in April, the National Football
League’s preseason contest between the Los Angeles Rams and Dallas
Cowboys, the AVP Volleyball Tournament, and the preseason games featuring
the National Basketball Association’s Los Angeles Clippers and Houston
Rockets. The HLTA assisted in leveraging those tourism-funded sponsorships
into community benefits programs that included grants to local public high
schools, numerous clinics for young people, and other opportunities for the
teams and professional athletes to interact with the local community.
Tourism Day. HLTA held its fourth annual Tourism Day at the State
Capitol in February, with legislators and members exchanging insights on
their respective issues and priorities. The event included a meet-and-greet
breakfast and dozens of exhibits by member companies and organizations.
Tourism Tuesday and Tourism 101. In keeping with our public

outreach and communication objectives, HLTA continued its weekly radio
show on KHNR AM 690 and 94.3 FM, with guests from various hotel
properties or tourism businesses discussing the industry. We also produced
industry talk show Tourism 101 on OC16’s ThinkTech to share industry
perspectives with a wider audience. The half-hour broadcast is available on
the ThinkTech website and YouTube.

Visitor Public Safety Conference 2019. The first conference

in 2018 brought together the hospitality industry, law enforcement,
prosecutors, the military, nonprofit agencies, and other stakeholders to
identify problems and recommend solutions to ensure the safety of visitors
and residents in tourism districts. The 2019 conference was a follow-up on
the recommendations crafted last year, with much progress reported on the
steps taken to curb criminal activity, homelessness, and problems in Waikiki
and other areas.

Hawai‘i Hotel & Restaurant Show. The HLTA, Hawai‘i Restaurant
Association, and Star Events unveiled the new Hawai‘i Hotel & Restaurant
Show on May 29–30 at the Hawai‘i Convention Center. The show boasted
an impressive lineup of 300 vendors exhibiting a wide variety of goods and
services vital to the success of our industry, seminars and workshops on
topics trending in the hospitality industry, and a fundraising reception that
benefited the Hawai‘i Hotel Industry Foundation and Hawai‘i Restaurant
Association Educational Foundation.
Next year’s show will be held April 15–16 at the Convention Center.

TOP LEFT: Tourism Day gave HLTA members an opportunity to meet with state legislators. TOP RIGHT: An HLTA-HTA collaboration directed $1 million
in matching funds to providers of services to the homeless across the state, including those on Hawai‘i Island, pictured here. MIDDLE ROW: Sports
organizations receiving public funds organized community benefits programs, led by the HLTA, to interact with young people, such as the Los Angeles
Rams’ “Cleats for Character” effort with former Rainbow Warrior and Ram standout Pisa Tinoisamoa (center). BOTTOM LEFT: The new Hawai‘i Hotel and
Restaurant Show attracted about 300 vendors to the Convention Center to showcase their services to the industry.

Building Our Future

P

hilanthropy is one of the pillars of the Hawai‘i
Lodging & Tourism Association, the industry’s way
of reciprocating the community’s support and
developing the next generation of island leaders. The
association’s charitable endeavors include direct financial
support exclusively for local charities through the Charity
Walk and other donations, as well as scholarships for
college and high schools students.

Charity Walk Hits New Record, $2.66 Million. The 41st
annual Visitor Industry Charity Walk bested previous years’ totals by raising
$2.66 million in 2019. Thousands of walkers across the state participated
in the statewide event in May, with the money raised on an island staying
on that island to benefit local charitable programs. This year, about 350
nonprofit groups on Hawai‘i Island, Kaua‘i, Lana‘i, Maui, Moloka‘i, and O‘ahu
received the proceeds from the event.
Homelessness. While the hospitality industry has dug deep into its

pockets to donate over $2.5 million in recent years to homelessness service
providers, last year we backed a legislative proposal that allocated up to
$1 million in state revenue, to be matched by private money, for these
services in tourism-impacted areas. The HLTA, in partnership with the
Hawai‘i Tourism Authority, matched that appropriation in a single fiscal
year, resulting in an aggregate $2 million for agencies statewide that
aid the homeless.

Volunteerism. Hospitality industry volunteers across the state

regularly participate in a variety of community service projects, including
the Charity Walk, Aloha United Way fundraising campaigns, Salvation Army
bell-ringing, back-to-school supply drives, mentoring, and innumerable other
opportunities to help those in need.

Ho‘oilina Scholarships. The HLTA and Hawai‘i Tourism Authority this

year joined to create the Ho‘oilina Scholarships for local public high school
graduates pursuing degrees in the tourism, hospitality, or culinary fields. The
scholarships (ho‘oilina is “legacy” in Hawaiian) are a new component of the
HTA’s community outreach and an addition to the HLTA’s many high school
and college scholarships. The goal is to establish a legacy that supports and
encourages young people to pursue degrees in tourism fields and soon fill the
ranks of the industry.
Ten, four-year scholarships of $12,000 per student per year are awarded
to local high school seniors. For the inaugural year, nine recipients are
attending the University of Hawai‘i at Mānoa, and one is matriculating at
Hawai‘i Pacific University.

Citizen-Scholars. In April, HLTA members again awarded $52,000 to

honor one senior from every public high school in the state for academic
achievement and service to others. Each senior was awarded $1,000 and
the top student representing each of the four counties earned an additional
$2,500 for his or her post-graduate studies.

HLTA Member Scholarships. HLTA awarded $2,500 to the collegebound offspring of an HLTA hotel member and a second scholarship in the
same amount for the son or daughter of an Allied member.

College Scholarships. HLTA awards scholarships annually to college

students majoring in hotel/lodging or tourism industry management studies,
either at the University of Hawai‘i or another accredited institution of
higher learning. They include the Don Ho Legacy Scholarship for a student
of Hawaiian ancestry studying music and the arts, a joint award with
the Kamehameha Schools’ Pauahi Foundation; two HLTA Hospitality and
Tourism Scholarships for Kapi‘olani Community College students; the Edwin
K. Hastings and R.W. Bob Holden Memorial scholarships for hotel/lodging
management majors; the Clem Judd, Jr., Memorial Scholarship for students of
Hawaiian ancestry studying tourism management; and the Hawai‘i Lodging
& Tourism Pouhana Hokele Scholarship, another partnership with the Pauahi
Foundation for a student of Hawaiian ancestry majoring in travel industry
management. Two HLTA standing committees also award scholarships:
the Hawai‘i Women in Lodging & Tourism Scholarship for a college student
enrolled in tourism studies and the Engineer’s Advisory Council Scholarship
for a council member for professional development.

High School Awards. The association awarded the Ho‘okipa
Scholarships of $1,000 each to high school students enrolled in culinary
programs to encourage their continued studies in the field.
Generational Mentoring. HLTA’s fourth class of Generational

Mentoring students completed their work at the conclusion of the spring
college semester, while the fifth class was introduced in September. Students
from the University of Hawai‘i, Hawai‘i Pacific University, and Brigham Young
University Hawai‘i are mentoring under the tutelage of general managers or
top executives at 15 resorts or tourism enterprises.

Scholarship Golf Tournament. Generous members were quick

to sign up for the annual HLTA Scholarship Golf Tournament in August. All
the slots were filled, and the golfers’ generous donations and prizes from
sponsors raised a record $105,000 for HLTA’s educational awards.

Rewarding Excellence

T

he men and women of the hospitality industry
labor without fanfare or applause, instead taking
their bows in the satisfaction of providing a
memorable experience for our millions of visitors. Each
year, the HLTA makes a special effort to recognize and
honor these exceptional employees, who represent the
people of Hawai‘i through dedication to their professions
and their aloha.
Na Po‘e Pa‘ahana Awards. The 29th annual Na Po‘e Pa‘ahana

Awards saluted individuals in eight career categories for their standout
performances. The employees were nominated by their hotels for their work
and civic leadership. The HLTA also honored individuals and businesses for
their service and contributions to the industry.

aio Media Hawai‘i Lodging & Tourism Awards. The second

aio Media Hawai‘i Lodging & Tourism Awards feted the best-of-the-best
among restaurants, hotels, attractions, events, and industry leadership. Dean
Chuck Gee, dean emeritus of the University of Hawai‘i’s School of Travel
Industry Management, received the first-ever Tourism Legacy Award for this
many contributions to the industry, shortly before his passing. The event was
held on the Hilton Hawaiian Village’s Great Lawn.

TOP LEFT: The annual Visitor Industry Charity Walk raised a record $2.66 million in 2019. TOP RIGHT: The inaugural class of Ho‘oilina Scholarship recipients
began their college studies this semester. MIDDLE: Forty-two public school seniors received Citizen-Scholar awards, with the top student from each county
receiving an additional $2,500 scholarship. BOTTOM: The annual Na Po‘e Pa‘ahana Awards salute the top employees of the hospitality industry, as well as
other major contributors to tourism in the islands.

