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SUMMER SPECIAL
Mention this Ad for

50% OFF
Call for Details

expires: 7/31/19

Ballroom • Latin • Social • Wedding

808.944.0606
Personalized Instruction

Programs for adults & children 
all ages welcome

Teen Drivers Ed Course
Honolulu Classes Start
Tuesday, Sept. 17, 2019
Kapolei Classes Start
Sunday, Oct. 20, 2019

(808) 546-9075
50drivingschool@gmail.com

www.50drivingschool.org

Serving Oahu Teens and Adults
Hawaiian Owned and Operated

5-0 DRIVING SCHOOL LLC
“We specialize in taking the NERVE out of NERVOUS!”

Space is 
Limited.
Call Now 

To Reserve 
A Seat!

ENHANCE YOUR LIFESTYLE THROUGH 
REAL ESTATE INVESTMENTS

NEW REAL ESTATE CONSULTING TEAM

Todd Oya
Lifestyle Consultant & 

Support Specialist
RS-77535

We work closely with a qualifi ed professional network 
of Lenders, Bankers, CPAs, Financial and Retire-
ment Advisors and Planners, Life Insurance 
providers, Contractors, Designers, Moving 
Specialists, and Financial Educators.

www.ayoandassociates.com
1347 Kapiolani Blvd. 3rd Floor
Honolulu, Hi 96814

Jeff Oya
Lifestyle Advisor

RS-63894

808.927.3190
oya808@kw.com

www.ayoandassociates.comwww.ayoandassociates.com
1347 Kapiolani Blvd. 3rd Floor
Honolulu, Hi 96814

Journalists have reported 
— and columnists opined 
— about what some in 

our islands view as too much 
tourism. A lot of the pushback, 
I believe, stems from the prolif-
eration of illegal vacation rent-
als in neighborhoods across the 
state, so we’ll see how tough 
new county regulations will 
assuage these concerns.

At the same time, there’s no 
escaping these facts: Visitors 
spent $17.82 billion last year, 
supported more than 200,000 
jobs and generated $2.08 bil-
lion in tax revenue. 

So while some may com-
plain about tourism, we are 
very dependent on the largesse 
of our visitors.

If anything, tourism has 
become a victim of its own 
success. But this needn’t be if 
we pursue quality over quan-
tity by allocating more time, 
attention, focus and resources 
to managing tourism.

Having spent a good por-
tion of my career in this field, 
we must continue what I have 
always believed are the five 
points for tourism quality. 
These include: one, marketing 
to attract travelers who will en-
joy their stays and spend; two, 
supporting airline service from 
all over the world; three, plac-
ing a priority on public safety 
so visitors feel safe and secure; 
four, nurturing and sharing the 
aloha spirit; and five, protecting 

our natural resources, maintain-
ing our infrastructure and up-
grading our attractions to ben-
efit both residents and visitors.

With regard to the last point, 
here are some professional ex-
amples that demonstrate how 
we can protect our natural re-
sources and manage the impact 
of tourism at the same time.

When Hanauma Bay 
reached a point of oversatura-
tion in the 1990s, the policies 
we adopted at the time are still 
in place two decades later.

When we had a 48 mil-
lion gallon raw sewage spill 
in Waikīkī early in my term 
as mayor, we raised sewer 
fees and immediately began 
investing tens of millions 

of dollars in upgrading our 
sewage and wastewater in-
frastructure, an investment 
that continues today.

We resolved a long-stand-
ing dispute with the owner of 
Waimea Valley, who wanted 
to develop the land. We agreed 
on a price to buy the land in a 
collaborative effort between 
the city, Office of Hawaiian 
Affairs, Trust for Public Lands 
and military. The result is that 
Waimea Valley is preserved by 
OHA for generations to come.

To those who argue that 
the industry only cares about 
profits and that outside hotel 
owners have no commitment 
to the islands, I counter that 
the industry has been proac-

tive in demonstrating how it 
has been good for Hawai‘i 
and has been an active voice 
in managing tourism better.

Also, keep in mind that 
we just don’t have the local 
capital to build or renovate 
resorts. The owners are in-
vesting hundreds of millions 
to keep our industry competi-
tive through their investments 
in revitalizing and renovating 
aging hotel properties, bene-
fiting not only employees, but 
also the construction industry, 
suppliers and others.

Under the strong leader-
ship of Hawai‘i Tourism Au-
thority chief Chris Tatum and 
his agency, Hawai‘i Lodging 
& Tourism Association, and 

Hawai‘i Visitors and Conven-
tion Bureau have been meet-
ing regularly on engaging the 
community more. With every 
event sponsored by state tour-
ism dollars, we impress upon 
the recipients the importance 
of community involvement. 

For example, next month’s 
NFL preseason Rams-Cow-
boys game already included 
football and cheer clinics, and 
youth and coaches clinics will 
also be part of the LA Clip-
pers’ agenda when they visit 
in October. 

The recent Lotte Golf Cham-
pionship involved several pub-
lic high schools surrounding 
the Ko ‘Olina area, not only 
as grant recipients, but as 

Managing Tourism Better Is Industry’s Goal
ISLAND MATTERS Mufi Hannemann 



J U LY  2 4 ,  2 0 1 9      MIDWEEK      19

event participants. HTA and 
HLTA established the Hoʻoili-
na Scholarships, where tourism 
tax dollars are being used for 
$12,000-a-year scholarships for 
10 students pursuing degrees in 
hospitality.

HLTA’s annual Charity 
Walk raised a new record of 
$2.66 million this year — to-
taling nearly $39 million over-
all. The visitor industry has 
contributed over $2.5 million 
during the last five years for 
homelessness organizations. 

Each year, HLTA awards 
over $65,000 in scholarships 
to high school and college 
students. This doesn’t include 
the millions of dollars — and 
thousands of hours — donated 
or volunteered by hotels and 
tourism businesses and their 
employees for worthy causes.

The industry and govern-
ment are also partnering to es-
tablish or revise their strategic 
plans to address tourism chal-
lenges and support sustainabil-
ity. The counties of Maui and 
Kaua‘i have already taken steps 
in this regard and merit praise 
for doing so. 

Tourism is our core compe-
tence. It’s what we do best, and 
I see nothing wrong with em-
bracing our strength, ingenuity 
and competitiveness, as long as 
we do it in accordance with our 
values, needs and goals. 

This will emphasize that 
we are not only a destination 
to vacation, but a place to do 
business, invest in, and which 
prides itself on the spirit of alo-
ha and our Hawaiian culture.

mufi@mufihannemann.com

WHO CAN BENEFIT? 
Anyone who suffers from:  Poor Circulation • Wounds 

• Infl ammation • Chronic Disease • Chronic Pain • Low Energy 
• Stiffness or Lack of Mobility • Arthritis • Carpal Tunnel 

• Diabetes • Sports Injury • Sciatica • Neuropathy • Fibromyalgia

Thanks to Soundwave Hawaii Therapy I’ve returned to a
lifestyle that three years ago I thought would never be possible.

-Vince Goo, Former UH Womens Basketball Coach

SIT BACK AND RELAX

(808) 784-1100
SoundWaveHawaiiTherapy@gmail.com
soundwavehawaii.com
Windward City Shopping Center
45-480 Kaneohe Bay Drive, Suite C-26

MONDAY – SATURDAY • BY APPOINTMENT ONLY

Mention this ad for a 

FREE SESSION
Valid for New Customers Only

Relieve Pain. 
Restore Function. 

Revitalize Life.

 MID-TOWN RADIO
DISCO MART

 

SALE EFFECTIVE  THRU 7/30/19
(Prices Do Not Include 4.712% Hawaii State Excise Tax)

2015

 94-300 LEONUI ST.
 WAIPAHU 
671-3544

 FURNITURE AND
APPLIANCE CENTER

 STORE HOURS: 

Hot Summer Deals!
COTTERILL COLLECTION
DARK CHERRY BEDROOM SUITE

NEW!

DRESSER & MIRROR
$69995

NIGHTSTAND
$18995

5-DRAWER CHEST
$45995

QUEEN PLATFORM BED
$39995

3 Drawer Chest

$14995

DERYN SOFA
SOFA SPECIAL

2 PC. SECTIONAL

AIR CONDITIONERS

$39995
FROM

$50 Trade-in HE Rebate

WHIRLPOOL 
18 CU. FT.
REFRIGERATOR

$69995

G.E. 30” SLIDE-IN RANGE

$1,09995

FREE NORMAL 
DELIVERY 

FREE NORMAL 
DELIVERY 

INTRO SPECIAL
$69995

6 PC. PACK DINING GROUP

NEW
ARRIVAL!

6 PC. DINING SET 
FACTORY CLOSEOUT! DRASTIC REDUCTION!

NOW 
$89995

$69995

FREE NORMAL 
DELIVERY 

MAYTAG
H.E. TOP-LOAD 
WASHER

$69995

4 Drawer Chest

$17995

5 Drawer Chest

$19995

$1,69995


